Policy  ____________________

Subject:  Corporate Event Food & Beverage on the Course
Effective:  1 May 2007
Preamble: Corporate tournaments and their sponsors often want to provide tournament participants with “giveaways” to enhance their tournament experience.  While the Club does not want to dicker with tournament organizers over marginal profits on sundry and non-alcoholic beverage items, it must take measures to optimize its own food and beverage revenue.  As well, we must ensure that the parameters of our liquor license are not jeopardized.               
1.0 Purpose: To provide a policy that will enable corporate events to take advantage of the goodwill of sponsors who may wish to give away food and/or drink during a tournament, without significantly (negatively) impacting the Club’s own potential F&B revenue, and while adhering to the requirements of our liquor licensing.    
2.0 Alcoholic Beverages: There will be a limit of two (2) alcoholic beverage giveaways per participant in any given corporate event.  All giveaways must be pre-arranged and purchased through the Club.  The General Manager will set a discounted rate for beer, coolers and liquor that will be applied to all event sponsors/organizers.  Such discount will ensure a relatively slight profit margin for the Club and a fair price for the sponsor.  The Club will work with the event sponsor and/or organizer for satisfactory distribution of the giveaways from the sponsored hole, the clubhouse bar, or the halfway house.  ABSOLUTELY NO ALCOHOL PURCHASED OUTSIDE OF THE CLUB WILL BE PERMITTED FOR GIVEAWAY IN A CORPORATE EVENT. 
3.0 Non-alcoholic Beverages:  There will be a limit of one non-alcoholic beverage giveaway (water, pop, juice, sport drink, etc.) per participant, for product donated or otherwise obtained from an outside source.  The Club will assist sponsors/organizers with additional giveaways through the bulk sale of non-alcoholic beverages at regular Club pricing.
4.0 Sandwiches:  Corporate events that wish to supply their own sandwiches to participants will pay a premium to the Club of $1.00+HST per sandwich per participant.
5.0 Snacks:  There will be a limit of one snack giveaway (chips, bar, peanuts, trail mix, etc.) per participant, for product donated or otherwise obtained from an outside source.  The Club will assist sponsors/organizers with additional giveaways through the bulk sale of snacks at regular Club pricing.
6.0 BBQ Sausages/Hot Dogs/Hamburgers:  The Club will assist with BBQ giveaways by providing the requested BBQ at pricing slightly discounted from its regular course BBQ pricing. 
7.0 Administration of the Policy:  The Corporate Event Food & Beverage on the Course
Policy shall be administered by the General Manager.

9.0 The Board of Directors will review this policy annually, making amendments as necessary to ensure its relevance and purpose.
APPROVED by the Board of Directors 29/04/07




